
B R A N D  P R O F I L E



Canadian is a brand that narrates your 
story through your passions, the things 
that you love and the ones for which 
you stand.

2

Brand Vision



It’s an outerwear platform 
that allows you to express 

your own, unique personality 
and your independent spirit.
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Brand Vision



Canadian is a medium in the original 
sense of the term. An interface that 
puts the individual that wears it 
in connection with his/her context. 
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Brand Vision



Inclusivity

We wish to extend the possibility 
of entering into the world of Canadian 
to every person of every morphologic 
type, aspect and story. 
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Brand Values



Creativity

We envision our products as elements in 
developing a creative circuit that generates 
inspirations and emotions through beauty.
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Brand Values



Research

We believe that fashion is indeed 
evolution and through its changes we 
are able to interpret the transformations 
of the contemporary society.
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Brand Values



Sharing

Outerwear is the part of an outfit 
that communicates with the outside 
and connects us with the experiences 
that are pleasant to share.
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Brand Values



In our name there is a reference to 
a land of great spaces, strong traditions 
and an immense creative buzz. 
Canadian is a brand that is young, 
smart, progressive and cool.
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Brand Personality



For some time now, through the use 
of recycled, bio-degradable and natural raw 
materials, we have embarked on a path 
to reducing the environmental impact 
and for an ethical and sustainable production.
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Sustainability



Canadian came to life as an accessory brand, 
the first one in Europe to launch the Outerwear 
gloves: a mix of classic and historic styles 
characterized by high quality standards. 
In 2005 a collaboration with one of the most 
representative Italian sportswear designers 
further amplified the collection.

11

brand history



Mid-90s
Established as an accessory brand, 
it was the very first to lauch the flip-top 
glove in Europe

2006
The kids’ collection is launched

2011
Distribution becomes international. 
Today, Germany is the top export market

TODAY
The Brand gets ready for a new era, 
evolving in terms of style, distribution 
and communication
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brand history



Canadian is present amongst the main brands 
of the premium outerwear segment in concept 
stores, independent fashion boutiques and 
department stores in numerous countries 
throughout Europe.
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Positioning



Artcrafts International S.p.A.

The brand Canadian is part of Artcrafts International. 
Established in Florence in 1958 by Carla and Maurizio 
Ponziani, the parents of the current CEO, Simone 
Ponziani, the company has always dedicated itself to 
the selection and the commercial development of 
international brands and products linked to the world 
of sport, lifestyle and fashion. With an active portfolio 
of approximately 10 brands (as an owner, licensee or 
distributor) specializing in the categories of footwear, 
clothing and accessories, the company operates through 
all of the sales distribution channels: wholesale, retail 
and e-commerce. 
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About US



info@canadianclassics.it       |       instagram @canadianclassics_official       |       FACEBOOK-SQUARE @canadianclassicsofficial       |       www.canadianclassics.it


